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Vineyard Feast

Boutique Hotel

Problem: Given location, theme and target au-
dience create the look and feel as well as the
logo of a boutique hotel.

Solution: | primarily looked at my theme and
audience for inspiration. The theme was “The
Outdoors” and the audience was “food and
wine connoisseur.” | landed with representing
the hotel with vineyards which provides the feel
of the outdoors and connects to wine.
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Irish

Fairy Tales

Book Cover

Problem: Choose an existing book in the public
domain and redesign the book cover and the
book interior giving it a modernized Iook.

Solution: When exploring currently available

fantasy boo
vored a sim

S | noticed that many strongly fa-
oler flatter feel. | decided to attempt

this by using contrasting colors to create visual
Interest. Since the book was on Irish Fairy tales |
used gold and greens to provide that feel.




n this book our author James Stephens brings the

reader to a world full of magic, enchantment, and

folklore. Explore the great history of Irish mythology,
as you delve into the stories of mischievous Leprechauns,
brave heroes, wicked witches, and fast-flying fairies. Pre-
pare yourself for these magical encounters with all these
mythical beings as you discover the power of love, friend-
ship, and courage in this ten short story collection of Irish
fairy tales.

James Stephens was born in Dublin in 1880, into a
working-class family. Growing up Stephen had a tough
childhood due to poverty and his dad’s alcoholism, but
even with this he still found a passion for literature and
started writing when he was just a kid. He bounced around
odd jobs before becoming a successful writer. He joined the
Irish National Library in 1901 and spent a few years cata-
loging books while perfecting his writing. He was part of
the Irish literary movement called the “Irish Renaissance”
or “Celtic Revival”.

$17.99
ISBN 978-1-7335256-3-3
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CHAPTER 1

Finnian, the Abbott of Moville, went southwards and east-
wards in great haste. News had come to him in Donegal that
there were yet people in his own province who believed in gods that
he did not approve of, and the gods that we do not approve of are
treated scurvily, even by saintly men.

He was told of a powerful gentleman who observed neither
Saint’s day nor Sunday.

“A powerful person!” said Finnian.

“All that,” was the reply.

“We shall try this person’s power, said Finnian.

“He is reputed to be a wise and hardy man,” said his informant.

“We shall test his wisdom and his hardihood.”

“He is, that gossip whispered—he is a magician.”

“I will magician him,” cried Finnian angrily. “Where does that

man live?”
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Chemeketa

Wayfinding Project

Problem: Using Chemeketa’s already existing
branding create a wayfinding system for the
college to use.

Solution: When thinking about how | wanted
to represent the college | kept thinking about
the environment and the feel the college had. |
really wanted to showcase the homey feel the
campus had so | decided to represent that with
bubbly hand-drawn icons.
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Ticket to Play

Magazine Spread

Problem: Working in a small group we were
tasked to create content for a magazine. | de-
cided to provide a 4 page spread.

Solution: For my 4-page spread | decided to
create an article on a location Ticket to Play. |
visited the location and participated in some of
the activities there as well as tried their food.

| then created an article detailing my experi-
ence and giving a summary of how the place
worked. | used pictures from members of my
team from the location and created visuals to
create my 4-page spread.
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Rabbit
Scratch

Recorda PalA

Branding
Rabbit Scratch Records

Problem: Creating our own company create a
logo and a brand guide for that compamy

Solution: Create a Brand Guide for a company
of my own creations. Create a logo and addi-
tional visual elements to enhance the brand
guide. The Brand Guide must showcase the
company’s tone, feel and visual aesthetic.
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Here at Rabbit Scratch Reccords we believe that music has the ability to
surpass all boundaries and allow us to connect to people on a universal lev-
el. We believe that every voice deserves to be heard and we value individual

creativity. So our goal is to create a diverse and varied catalog of artists who
bring unique sounds, charming melodies and thought provoking lyrics into
our world. By embracing diversity and maintaining a strong sense of integ-
rity we look to be at the core of shaping the future of the music industry.

Welcome to the brand guide for Rabbit Scratch Reccords a record label
that is dedicated to showcasing all the diverse musical talents that the
world has to offer. With our mission being the celebration of creativity and
originality, we try to provide a platform for artists from all backgrounds to
express themselves through their music.

In this brand guide you can find an overview of our core values, visual iden-
tity guidelines, and strategies for maintaining consistent branding across
all platforms. Whether you are an artist looking to collaborate or just a fan
eager to explore new music, this guide serves as your go-to resource for
understanding the essence of Rabbit Scratch Reccords.

Our brand identity portrays elegance with a touch of playfulness, creating

both a professional look while allowing room for creativity. We wish to cre-
ate an environment where our artists feel supported and inspired. Through
this combination of sophisticated designs and diversity we look to amaze
the ears of those who encounter our Rabbit Scratch brand.

When providing the look for Rabbit Scratch we wanted to allow ourselfs
to express the various colors and talents of our artist so our color pallet

provides us with our own rainbow of colors for just that purpose.
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Chemeketa Reads & Chemeketa

Writes Presents: A Day with Emme Lund

Author of The Boy With The Bird

Mag ﬁS-June’ﬁ 2024

| The Gretchen Schuette Art Gallery !

Reception and Awards Ceremony Reading, Book Signing & Q&A

Wednesday, May 15, noon-1:30pm |} 10:30am~12:00pm | 8/201
Awards ceremony at 12:45pm . 7 Free
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Posters

A Day With Emme Lund /
Student Art Show

Problem: In my Design Studio class | had the
wonderful opportunity to work with multiple
real clients to create solutions for their creative
needs. These two pieces were posters for some
of those clients.

Solution: For “A Day With Emme Lund” | at-
tempted to bring forth the color and imagery to
give the feel of the book being discussed in the
event. For my Art Show Poster, | decided to not
use color and let my graphic be the main strik-
INg focus and use it as a tool to showcase stu-
dent work.
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Sweet

Logo
Sweet Waves

Problem: From a list of food trucks | was to se-
lect one and create a logo and a brand for it.

Solution: | chose sweet waves as the visuals

of candy and water mixing really interested

me. When thinking about the logo | kept look-
INg back at the main product of the food truck,
taffy, and remembered how some taffy would
be decorated with swirls in the center, from that
iIdea | created a visual representation.
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Xﬂ\m /‘k\ Albany Carousel

% Problem: Update Albany Carousel’s current

brand. Discuss with the client what aspects of
ALBANY > bra
CAROQUSEL
Solution: When Speaking with the client one
of the complaints about their old logo was the

| color. The client described how the pastels in
/‘k\ Wy their current logo did not match the vibrant feel
EEEELT ‘{4},‘\:: the carousel had. When rebranding | decided
% CAROUSEL to take on a carnival feel to really bring out that
ALBANY CARES vibrantness that the client wanted.
CARQUSEL e
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unlimited
carousel rides

for only 58 per

person every
first friday of the ¢
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