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Task: creating a meaningful and approachable
identity for the Albany Carousel. They requested a
rebrand for both their main logo and their sub-brand,
Carousel Cares.

Solution: The color and logo choices reflected the
target audience, for which | chose the mascot-style
route when making the logos. The priority was
making sure the client was able to create graphics
in a non-specialized office setting, so | made sure to
provide collateral that was economical to print.




Helping our friends &
family of the Albany
community since
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We’re excited to
announce that we
have expanded our
hours to:
11am-4pm
Wednesday
thru Sunday!
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CREEK CARDS
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Task: create a series of character portraits and
integrate them into additional media (cards,
booklet, drink label etc.)

Solution: made a series of brushes to keep
consistent, and rendered the illustrations in Clip
Studio. This was a personal project for loved ones,
save for the drink. The text was originally drafted for
booklet sizing, so | reformatted it to fit a standard
tarot card size.
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MAGAZINE



FASHIO
MAGAZIN

Task: write an article about an aspect of Paris in the
spring. From there, design a layout that corresponds
with the spreads of the other designers, working as
one piece of a full magazine team.

Solution: worked with my team as the Editor-
in-Chief to coordinate color scheme, fonts, and
typography styles. | formatted them in a two-column
system for easy readability.
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MAP & ICONS
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Task: create wayfinding signage for Chemeketa’s
Salem campus, then compile it into a leave-behind
accompanied by a map and basic locations.

Solution: created a set of icons that had a unified
shape language. From that, | pitched 3 logos that
followed the visual theme of the icons. The client
chose the one pictured. After the visual elements and
aesthetics were decided, | combined all the created
graphics into a postcard-sized leave-behind.
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Task: create a playful, sci-fi themed logo that
incorporates a rabbit and has a pink theme. This
would serve as the main logo for an entertainment
company.

Solution: sketched some early concepts, then
narrowed down to its most successful iterations,
where the shape language was at its simplest

and most readable. The star is a bit of a hidden
cherry blossom, as it’s an iconically pink bloom;
additionally, the company would be based in Salem,
known for its yearly pink cherry blossoms at the
capitol area.
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COSMETICS




Task: design a mascot for “STYX,” a costume
makeup brand aimed at hobbyists. The character is
to take inspiration from Charon, the boatman that
ferries the departed into the underworld in Greek
mythos.

Solution: created sketches that tried to capture the
brand’s futuristic essense. Once the character and
logo were created, the box came together easily.
The character art was created in raster while the
other elements were vector.




For the right price,
the ferryman of the
dead, Charon, will
safely transport you
across the river Styx.
For a more reasonable
price, he’ll deliver
Styx’s premium blush
directly to you.
Unbox one of our
surprise shades and
prighten up any
party, be that in the
underworld, or
topside.

At STYX, we aim o
provide professional
grade products for
hobbuists, amateurs,
and pros alike.
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This box may contain
one of six colors +
pictured above. Find
these in our website
under:

. Poseidon

. Blue Sky

. Starstruck

. Aphrodite

. Plum Blossom
. Ochre

Naturally
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Task: design both the interior and exterior for a
> and atte, copy of Fyodor Dostoyevsky’s Crime and Punishment.

. : 8 which made him » the yo Solution: !(epf the themes and narrative in mind
)t to his landlady; an was afiaid o1 scowl and fee] ashamed. [{a when creating the concept of the cover design. The
1§ Was not becayse he was ¢ v’ meeting her, axe is an important symbolic piece of the narrative,
© tme past he had been owardly and abject, quite the cong so | carried it over into the interior layout’s smaller

details.

This project was the biggest multi-page document I've
ever worked on, coming in at 426 pages.




“To go wrong in one’s own way is
better than to go right in someone

Fin

else’s.

stkolnikov is a young man in St. Petersburg who
nds himself wrapped in a moral struggle. He
believes that with the right intention, a man can commit
a crime without consequence. He decides to test this

rime§’
Punishmen

a Nove

theory on Alyona Ivanova, the neighborhood pawn
broker who has a reputation for exploiting her fellow
community members. It was not a successful experiment.

Follow Raskolnikov as he wrestles with guilt, and the
natural desire to do the right thing in consequence to
extraordinary circumstances; the intersection between
surviving guilt and learning to live and love despite it as
he wrestles with his love for a woman named Sonya.

Fyodor Dostoevsky (1821-1881)

Dostoevsky was a Moscow-Born
Russian author and philosopher
whose thought provoking fiction

novels changed the nature of fiction
novels coming from the country as a
whole. Originally a military engineer, he quit pursuing
the craft to write and advocate politically.

$17.99
ISBN 978-1-7335256-3-3

Penguin “l IN i

Random
House o P Tastatses







WATERSHED




WATERSHE
COUNCI

Task: develop a brand guide for the client’s existing
logo, including a business card, brochure, and yard

N sign.
\ Solution: took the existing strong color scheme and

used it as the base of the design. Created a wave

pattern that would be carried through to add brand
consistency and recognizability. Through the project
| made sure to emphasize the difference in web and

print as the client would need materials suitable for
NORTH SANTIAM boih

WATERSHED COUNCIL

Brand Guide
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FANTAS
CHARACTE

Task: design a satyr-like character for a fantasy
setting. The client intends to use it for a novel.
Create a reference sheet; afterwards, create splash
art (a large, detailed painting to be displayed as

a centerpiece) for the character within a genre-
appropriate backdrop.

Solution: created sketches based on the description
and aesthetic given by the client. When the sketch
was approved, | then outlined and rendered in color
after choosing a palette the client was satisfied with.
| used textured brushes for a natural look.










Thank you!

Please enjoy the efforts and work of all of us at Visual
Communications, and have a lovely day. Take care!



