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PROBLEN

BRAILLE had a system of releasing a new

board graphic every month, and they were
short a designer and needed an illustrator to
work on these projects and finish them in a
timely and organized manner.

SOLUTION

After talking with the team and figuring out

theme & style they wanted for each months
board. | would start with my initial research and
sketches of what | was going for, then get them
roughs by week 2 of the month, and fixed
revisions by week 3. After a finished board
graphic | would use my assets to create other
merch such as shirts and hoodies. After
finalizing all graphics, the rest of the time is
dedicated to print and production.
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Sign Up for the OBS Racing
Team newsletter!

Get all the latest updates on all upcoming events!

Sign up!

ale Lineup

$699.00
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We were presented Wlth a Shakrly crafted

web5|te from The Oregon Brke Shop OurJob

; was to re make and re brand the Web5|te» |

Wwith all of the rnformation and assets we had
~ at hand from’ the old: srte The goal was to
‘make somethrng that represented what the -
OBS stands for and somethlng that should .

pull potential customers
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Used Bikes

We sell mainly 2nd, 3rd, 4th generation Used Bikes. Call
for current stock: 503 57¢ }4 All used bikes are
received by trade-in, refurbished or on sell through

consignment. If you are the original owner and want to

sell your bike, stop by and we can evaluate your bike for

sale. All used bikes are maintained, tuned and inspected

by us and are in good working order. If you're looking for

an affordable, reliable bike...whether commuting, touring,

racing, getting groceries or just getting to the gym or

pub, we might have the bike for you. Bikes for Everyone!

fter doing a full deep dive of the business

1nd what they truly Specialized in. | re-de-

1ed both their logo and brand to help me
aking a website that curated to mrhat'they
cled, and what would make sense for their
omer base. | wanted to go for a sleek and
‘one while letting the imagery and logo :

nlashes of color.




OBS Team Tune Up 0OBS Team Contact Tune Up oy OBS Team

! Mechanic-Approved
Used Bikes.

-
Basic tune-up: OVERHAUL tune-up: PRO Bike Build:
Includes Includes Includes
& bre ™A
TREK Domane SLRS s+« s«
Lightly used TREK Domane SLRO « = + == Modarately Used CANYON Spectral 225 AL5 « + «
The Hechdar oad bike decked cut with the The pctral 5is o
fast, high-parfarmanca ride aluminum frama, progras: g0
CLOGT Purchase $899.00
" SANTA CRUZ Chameleon « « « [r—— TREK Cruisor 1 Step-0Over « s+ « frp—
Where Expertise
In the Heart of South East Portland, Step into a
space where expertise meets un-cyc.le. a bike
mechanic shop thal's more than a place of business ~
—|t's 2 hub of precision and dedication. Here, the
focus is on deliv ; top-noich service, whether it's
restoring or tuning-up used bikes or providing
meticulous repairs. Owned and operat by
R L . TREK Precaliber 24-8  « + » Lignty wamd CANYON Grand Canyon S « » ety uvad SANTACRUZNomad + + s # » Nocw ety weed
~ seasoned mec ics, [t stands as a 1est nent 1o the

sty wed it t 6w
e i b 3

craft, offaring cyclists a reliable sanctuary for all

their biking needs. s4a7000 B

If -any of this sounds like your flx, come see us

— : atour in-store location.

418 SE 81st Ave. Portland, OR. 97215 Sign Up for the OBS
1 Racing Team

newsletter!

Get all the latest updates on all
upcoming events!
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CHEMEKETA READS & CHEMEKETA WRITES
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Author of The Boy with a Bird in His Chest

I
LUN

This poster was dene for the book signing event of
Emme Lunds, The Boy with a Bird In His Chest. |

used color elements, and interpenetrated how the

book felt for me in my own visuai style.

FEBRUARY 27™, 2024

READING, Book SiGNING & Q&A
10:30am~12:00pm | Building 8/201
Free Admission

WRITING WORKSHOP

Writing the Magical, Writing the Real:

On Making Magical Writing Believable
5:30pm-8:30pm | The Gretchen Schuette Art Gallery am@

$50 General Public | $25 Students (includes a light dinner) Commanty CHENEERIANRI

. 8-k
L ] 1l

Buy Tickets!
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BELONGING

The client wanted us to make a poster that anyone

could read cor see and feel the sense of belonging
immediately. | decided to go with a blocky illustra-
tion approach, and use color and language to
convey meaning. | put the word belonging in as
many of the top languages spoken in the states on

the poster, so hopefully everyone can
understand it.
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MAY 15 - JUNE 6

The Gretchen Schuette
Art Gallery 3 roomizz

This showis funded by the Gretchen Schuette Art Endowment
EO/AA/ADA/TRIe IX institation

Reception
MAY 15, NOON-1:30

Awards Ceremony

MAY15,12:45

The client approached us looking for a poster to
advertise the 2024 Spring Art Show and wanted us
to take our own creative approach on it. | went for
a typographic approach and turned “2024” into the
piece. Though mine was picked, | think it makes for
a good graphic piece by itself.
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WILLAMETTE SHORE

TROLLEY

g1 MR B

Wellamerso Spone TrollH

PROBLEN

| was initiaily asked to just make a vector
formatted version of their original logo so they
could use it for content related to the
Willamette Shore Trolley without waorrying
about the raster iogo having image guality
issues.

SOLUTION

As asked, | did what the client originally asked

for, with good guality, and on time. Though |
personally felt there was room to upgrade and
remodel this logo. So | decided to add better
illustration and dimension, all with a new and
fresh palette. This being a fairly recent project,
I am not sure yet if they want to implement this
new concept.
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featuring.

e INTERSTATE-5 — | FEBUARY/10/2024

iHOUSE 620 NW 27th ST

® THE SELECT ——————— | 7pM DOORS, 7:30 START

$10 ADMISSION

¢ BANGO Beamie o — il e - 0 o
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~ PROBLEM

A Jot of times, these are less a problem and

-more a need 1‘0 advertise a concert or DLY:

concert with a. mix: of art & de5|gn that will

_represent the vabe that show’ goers should'

expect Representmg sound. ‘and - ‘mood

through Visuaf art.

SOLUTION

.Often-- my pﬁoteSS will be to first' Ii_s_tén t_o_thé

acts“who " will \be playing with any. musical

_media they have up. Through that | can usually’
~‘getavibe, and‘aesthetic of what they, and'their_
‘fan base wilt like. The next step'J$ looking at

visual. referenc’es and getting an’idea for if |

* want to go more illusttatio_n,_or_ photo based,:’

and what theme/ style I'll go with: After that, it's
all about getting the requwed mformanon from

-'the event booker; and the venue itself. Makmg'-
“sure all the, requwed information is on the flier-

is very amportant_if you want people to show._.

' After that it's about ddvertising and promotion,

mainly. ~Which Somet|mes fequires : more
graph|cs usualiy not. .







Our “client, the head ‘of ‘the Chemeketa.
Weldihgj_Committeé.‘_]fhey were looking for a'. -
compact booklet for. his-student body. He
- wanted something that could fir in- their
- pockets, and have an illustration that wasn't
to silly nor Sefious it seemed, '

o

-l wanted t6 go with a semi cartoonish style
_- that’ wasn't anything childlike, but ‘more -
< whimsical. I wanted to try and. show

" .community and bonding in the least cheesy -

"~ way possible with the characters working
'~ around each other. | added the caution strip
up'top since sparks often hit the welders:
~~and since the top will be sticking out, | made
s SUre t’hére‘will bé a little zone for any spark
- damage.
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MISCHIEves
LUCIFER PEmowic viagto
EViL

TEMPTATION clinvwamon

Nutrition  Facts
About X servings per container
Serving size 1 1/4 cup (40g)
[Bitie == =i Sy it

Amount per u:\-ing
Calories 160
_MMW
Total Fat 2g 3%
Salurated Fat Og 0%
Trans Fat Og
Cholesterol Omg 0%
Sodium 220mg 10%
Total Carbohydrate 34g 12%
Doy Foerly L
Total Sugars 15g
Incl. 15g Added Sugars 29%
Protein 2g

Vitamin D Omeg

Calcium 110mg

Iron 5.4mg

Potassium 50mg

Thiamin

Niacin

Vitamin Bg

Folate 40mcg DFE
(25meg folic acid)

Pantothenic Acid

Phosphorus

Ingredients: Com Flour, Sugar,
Whole Grain Qat Flour, Canola
and/or Soybean Oil, Salt, Calcium
Carbonate, Caramel Color, Invert
Sugar, Natural and Artificial Flavor,
BHT added to preserve freshness.
Vitamins and Minerals: Femic
Orthophosphate (source of iron),
Niacinamide (Vitamin B3), Zinc
Oxide, Thiamin Mononitrate (Vitamin
B1), Calcium Pantothenate (Vitamin
B5), Pyridoxine Hydrochloride
(Vitamin B6), Folic Acid.
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We were tasked to create a brand and concept

‘--._.:_for' Qe cereal box d’eszgn Thrs mcluded
,sketches rltustrattons dye cuts and aflrushed ;

box for preaentatron e

PR

o -~y

I wanted tQ go’* for Somethlng on the more
whimsrcal side, and . wanted to make a
“devellsh” cereal brand | Started Wrth research
and of other cereal brands and how they drd
layout fortheir boxes:. Then went strarght to my-
1Itustrat10n phase, and after a few revrsrons had
finished front‘and back Hlustrahons Then we
“went tor dorng the dye cuts and test boxes
After that |t was oﬁ for fmal prtntrng
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IMMUNITY SHOT

Powered by 100% DV viatamins C & D3

1.7 fl 0z(50 ml)

2 Pods

Watermelon Strawberry
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my class was tasked in creatmg a dye Ime and

desagn for a packaged ‘product, this |ncluded

makmg the branding and logo for said prodUCt

“ this also meant our product Has to fit in the
‘packagmg we made WhICh was going to be'
one of the harder aspects of thIS prOJect :

" Not sure 'why- but the idea of -making my
"_product a health/ wetlness shot seemed really
fun: | wanted the branding to be more fun and
‘_bnght also make it Iook hke it tastes good
ey which' |. cannot say is the case for all hea[th
Sy shots I've trted | made sure | plcked a bottle

size that"made it so | codld fit two in my

-~ package box My logo desngn was just me :
_gomg for somethmg s&mple easy, and fun, with
~ added I|I|ustr_at|ons based on the _ﬂavor of the : ‘

shot. Fun project all around.
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100% juice
- 6 Manufactured by Boost ing
" Oregon OR 5
3 Ceritfied ORGANIC By:
5 MOSA
0"'76350"4504 M ¢
b Nutrition Facts Serv. size 1 bottle/1.7 oz (50ml)
¥ Amounl per serving: Calories 20, Total Fat. Og, Sat |
: Trans fat 0g, Cholest, Dmg, Sodium. Omg, Total Carb: &g
Fiber. 0Omg, Total Sugars Vit D20me-
Tt .' gl 1005 0DV), Calclum, 2m otas. 45mg
N (0% DV}, Vit €. 163mg ( Value
: ! B@S Powered by 100% DV viatamins C & D3
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' Boost

100% juice

Manufactured by Boost inc.
Oregon OR 55971
Ceritfied ORGANIC By:
MOSA

Nutrition Facts Serv. size 1 bottle/1.7 floz (50ml)

Amount per serving: Calories 20, Total Fat. Og, Sat Fat. Og,
Trans fat Og, Cholest. Omg, Sodium. Omg, Total Carb. 5g,
Fiber. Omg, Total Sugars. 1mg, Protein. 0g, Vit
D20mcg(100%DV), Calcium. 2mg,(0% DV), Iron. Omg, Potas.
45mg (0% DV), Vit C. 163mg (180% DV), %DV=%Daily Value

Watermelon Strawberry

IMMUNITY SHOT
Powered by 100% DV viatamins C & D3

DETOX

probiotic shot
powered by spirulina & kiwi
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oS The graphlc de5|gn graduates were ali tasked
| to try_and create a invitation: for the. 2024
P : portfolro show for Graphrc ‘Design & :
e Mu]tlmedla graduates The card needed to be |
Lo n e Sbleito pull the average person to the event, -
_ while also speakrng and connectmg W|th vrsua{ S
commumcatrons students & faculty =)

R - When | stafted thrs pro;ect 1 mrhally had ai =
SRR dlfferent concept that was more “DIY style B
A - and arts&craft vrbes tgot about two revrsnons =
mto thls and ended up scrapplng it. It did. not

- really represent what the program and show

e . 4 were all about After startlngfresh ldecrdedto*
go wrth *thrs retro modern desrgn wrth the :
: ﬂoa‘trng Adobe app blocks, and an. otd Mac ’=‘-;
computer, both things ‘we. see and’ use in our
Bl t“eld | made sure to use bnght and bold colors
ety 5 mixed with a strong and punchyfont to grab '
" peop[es attentron In the end mlne was. chosen

! ‘ _F__.\. ; : i £ =%

to advemse the show thrs year

+

BTN
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. pORTROL
THORSDAY Building

NSt Su

Multimedia Arts Screeningg
Graphic Design & Multimg .

)V( o Ean T
R visunl

DAY Building 2

| {0 Student Center =~

Esa ~ Multimedia Arts Screening | 3:30—4:15pm
il - Graphic Design & Mulmedia Arts Show [A:15-T:00pm =5
SomETIe e conE Wb row RIS S
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Thank

gsommersdesign@gmail.com




