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ALBANY CAROUSEL

logo design & branding

PROBLEM: Design two new logos and a brand guide

for the Albany Carousel and their sub-brand, Carousel

Cares, that appeal to both children and adults.

SOLUTION: Research, the creation of a moodboard, a,%aﬂ% :

and sketching were my first steps in the design process. CM&M
Atter vectorizing my two final logos, | developed a c A R O U S E L C A RE S

brand guide. | aimed to combine flat minimalism with
mid-century modern nostalgia for the overall
brand identity.

SOFTWARE:

o ||lustrator

* |nDesign

* Photoshop
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CAROUSEL

K.

US FOR FIRST-FRIDAY
ﬁ Friday, March 1s1, 2024
5 5:30pm-8:30pm
'
* . CAROUSEL

\_ | L

% albanycarousel

Every Wednesday
3:00pm-4:00pm

$1 Carousel Tokens and
1/2 Priced Drinks

Join us for the happiest

/ hour of the whole week!

® CAROUSEL

© QY A

Liked by getoffmylawnyoumeddlingkids and others
albanycarousel Join us this afternoon from 3PM to

APM for the happiest hour of the whole week- it's
Happy Hour at the Carousel brought to you by Bish's RV
- Junction City, OR! Carousel tokens are just $1 and
drinks in the Carousel Cafe are 1/2 price! Come on
down and spend your afternoon spinning around with
us!

' CAROUSEL

‘0
*J CAROUSEL
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Mockup image ge Erted by Adobe Firefly.




SOLAR CLUOB HOTEL

logo design & branding

= U
PROBLEM: Create a naming convention, logo, and 0 257, 0 W o Bk
HOTEL &t e
brand identity for a boutique hotel that appeals to nature Y T
e [ R . @.% \ P"‘vl(.
lovers and exhibits both modern and vintage aesthetics. N gmcm e

”%LRR ’b‘ t“

SOLUTION: After curating a moodboard and selecting
a naming convention, “Solar Club Hotel,” | proceeded
to sketch logo concepts. | vectorized my best logo and

applied it to collateral | designed for the hotel. Inspired

by Palm Springs, Solar Club Hotel is a concept boutique
hotel in Santa Fe, New Mexico with a cultural twist.

SOFTWARE:

o ||lustrator

* |nDesign

* Photoshop
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ARMADILL-Os CEREAL

Packaging, branding, & illustration

e,

PROBLEM: Design the dieline and branding for a cereal ”“"“ﬁ“MADu — -‘-"-@gim,%
box and construct a physical prototype. The box must A ‘ I
include the brand story, nutrition facts, and an activity on S

the back. &li%?}i

e e e ===~

SOLUTION: | chose “Armadill-Os” tor the name of my

cereal and aimed to depict a vintage western theme, 5 — it ~ ) = -
with Arnie the Armadillo as the mascot. All of the

illustrations were done by me in Procreate and the cereal
bowl was rendered using Adobe Firefly Al. Teon ol AN EEERE Gy 3 |

|
|
ardealfiilc ORGANIC |
= ARMADILL-0s! !
Al g With e softest |
(it |

Sl macghmellows
HOAL in the wild SRR
- | 75 77 v

,
P(O\emL | A Thumbnailo
J @ '(

TNGREDIENTSE

SOFTWARE:

o ||lustrator

--'.‘\ " i =
RS I ® NOW WITH P =
INRE T @ MARSHHELLOW &5 (e 2 Arnjg®
L, \L At
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e Adobe Firefly
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Hernorat ﬂm ~ Rootin' Tootin' :
Amie’s Armadill-Os Activity on the Back| ARMADIH'US o

hail from the

e mmadilla7
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Whole Wheat Flour, Honey,
Cane Sugar, Organic Stuff,

Sea Salt, Whatever
Marshmallows are Made

of, Natural Food Coloring,
Vanilla Extract, Milk
Powder, Vitamins.

WY - yE
LAY 0 20357 12268 2

oy

3
|
|

magical deserts 2051 Nutrition Facts |
of Sedona el IR Rbout 7 senvings per conainer
S ’ ﬂ_‘ w {As .': s.l’.ﬂ’h 1“!'(399] |
Arizona. Mode £ F Rl e — |
in small batches APEREIE T N = Calories 140 |
. FITILA : % iy Vloe*
with natural, 258 : Total Fat 7g %% |
h e LR Seturated Fit 1 5
locally-sourced = Ll 5 Trans Fat g I
T ' P | Cholesterl (g %
ingredients, : . 3 ; - Sodium 23079 0% |
k d : = : el Total Carbohydrate 19g h
we take pride ¥ s with the Softe v ' DitaryFoer 39 % |
in offari ol QrUnch Honey Os WILD t Tolal Sugars 3
in orrering Ny y ws in the Wegy cutes 20 dce Sogars___ % |
R R Marshmallo r Siger Aot 7g
our fellow - Proten 10g (A |
P > .
COWpokeS a : ' J Vitarin D_2meg 10%
Calcium 80mg 6% l
dam tasty ion 3.6mg 2%
, Potassium 100mg % |
cereal that's Vitamin A 10%
. Vitamin € 10% |
organic, too! Thiamin 20%
Ribofiavin 10% l
Niacin 10%
Vitamin By 20% |
Folate 20%
(45meg folic acid) |
Vitamin By 20%
Zing 20% l
ek ety i |
mmumuﬂ’m B
Ingredients: Love, Joy, |
Whimsy, Vintage Vibes, I
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Mot Secure — oregonbikeshop.com

’ L] ‘t’ ’ r.-'__.
HOME USED BIKES SERVICES ABOUT CONTACT
P

WHERE THE RUBBER -
MEETS THE ROAED.

Providing used bikes and quality repair
services for the Portland area since 2011
b v T o i




Ul design & branding

PROBLEM: Design a new website (both desktop
& mobile versions) for the Oregon Bike Shop with
functional prototyping in Figma.

SOLUTION: After conducting competitor research,
outlining the information architecture, and sketching
thumbnails, | created a wireframe of the tentative desktop
home page. | also redesigned and simplified the shop’s
logo and created a cohesive brand identity through

Ul design.

SOFTWARE:
* Figma

o ||lustrator

* Photoshop

OREGON BIKE SHOP
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- HOME.# 7 USED BIKES ~ SERVICES .. “RACING TEAM~ ABOUT ~CONFACT ,
- T . -

JOIN THE OREGON BIKE
SHOP RACING TEAM.

@blished in Portland in 2011, the:Gregon 2
| cing Team welcomes all riders.

LEARN MORE
i i

OREGON BIKE SHOP RACING TEAM

The Oregon Bike Shop Racing Team was founded in 2011 by a handful of avid riders: Sue Hanna,
Jim Jonke, Jon Penfold, Bradley Buselli & The Kruegers. We've seen the team grow to as many as
30+ people over the years. Some of the original members still racing today.

We have a diverse group of people on our bike racing club team—from 9 years old to 80+ with
everyone in between. Our main focus is mountain biking, short track racing, and cycle-cross
racing in addition to gravel and road riding.

OUR MOTTO: Bikes are for everyone!
OUR MASCOT: Rico the Chihuahua

TEAM COLORS: Red, black, yellow, and blue

SPONSORS

Our team would not be possible without the many businesses
that have helped support our racing. Monetary sponsorships
from past and present supporters of the Portland and
Montavilla communities, as well as products and services from
local and nationally recognized enterprises, have sustained
our team.

OUR SPONSORS:

B PHICONSTRUCTION INC. & HARO/MASIBIKES
REKREATE HOSPITALITY SERVICES & RIDLEYBIKES
ROSE CITY SPY TRAIL NUGGETS
PERSONAL BEAST LOAM COFFEE
FLYING PIE PIZZERIA DR. WILL BAR

ECO CAR WASH ROSCOE'S
BIPARTISAN CAFE FAT TIRE BREWERY
MONTAVILLA FARMERS MARKET COLUMBIA RIVER BREWING CO.
HEART STICKER OREGON & stansnoTuBes
THE WELLNESS CENTER & Fsa

WARRIOR ROOM * VOLER APPAREL

FTE I I EEEEEE

ROCKY MOUNTAIN BICYCLES * CASTELLI

INTERESTED IN JOINING OUR
RACING TEAM?

JOIN.THE
OREGON

BIKE SHOP

RACING ¢

omes

OREGON BIKE SHOP
RACING TEAM

The Oregon Bike Shop Racing Team was
founded in 2011 by a handful of avid
riders: Sue Hanna, Jim Jonke, Jon
Penfold, Bradley Buselli & The Kruegers.

We've seen the team grow to as many as
30+ people over the years. Some of the
original members still racing today.

We have a diverse group of people on
our bike racing club team—from 9 years
old to 60+ with everyone in between.
Our main focus is mountain biking, short
track racing, and cycle-cross racing in
addition to gravel and road riding.

OUR MOTTO: Bikes are for everyone!

OUR MASCOT: Rico the Chihuahua

TEAM COLORS: Red, black, yellow,
and blue

SPONSORS

Our team would not be possible without

| fhe raany hlieinaceas tRat bave Balaad 0 |

-

HOME USED BIKES SERVICES RACING TEAM ABOUT CONTACT

NEED H REPAI-E SRR
WE'VE GOT SOWCOVERED.

From rush services and tune-ups to pro bike
builds, we'll have you back on the road in
no time.

LEARN MORE

REPAIRS & SERVICES

When you roll your bike into our shop for service, we will put your bike in a work stand, and
inspect your bike together. We offer four different types of services: rush services, basic tune-
ups, overhaul tune-ups, and pro bike builds. Our friendly mechanic, Jimmy, can help you decide
the best option for your bike.

RUSH SERVICES

Rush service is available for everyone: commuters, racers,
BMXers, tourists, and even strollers. Anyone "out on the road"
with a flat, in most cases, are back on the road within an hour
and sometimes sooner.

BASIC TUNE-UPS

When you come in for a tune-up, you can choose to meet
with our mechanic Jimmy, or drop off your bike.

If you choose to meet Jimmy, he will put your bike in a work
stand, inspect your bike with you, listen to your description of

the problem, and ask a few questions. If your bike needs any
additional parts, you will get an estimate on the spot.

A BASIC TUNE-UP IS $95 AND INCLUDES:
* AN ADJUSTMENT OF GEARS AND BRAKES * AN INSPECTION FOR LOOSE OR WORN PARTS
’ CLEANED AND RE-LUBED DRIVE-TRAIN * AN OVERALL SAFETY CHECK

* TRUE WHEELS * FINAL TEST RIDE FOLLOWING SERVICING

OVERHAUL TUNE-UPS & PRO
BIKE BUILDS

Overhaul tune-ups are $150 and pro bike builds are $250. The
included services vary depending on the bike. Please call or
email the shop to speak with our mechanic and receive a
general estimate.

Visit our CONTACT page to view our phone number and email
address.

HOME

USED BIKES

IQ'_

GOT SOy
COVERED:N

From rush services and,tt}neuups to ﬁro
bike builds, we'll have you back on the ™
road in no time.

LEARN MORE

REPAIRS & SERVICES

When you roll your bike into our shop for
service, we will put your bike in a work
stand, and inspect your bike together.

We offer four different types of
services: rush services, basic tune-ups,
overhaul tune-ups, and pro bike builds.
Our friendly mechanic, Jimmy, can help
you decide the best option for your bike.

RUSH SERVICES

Rush service is available for everyone:
commuters, racers, BMXers, tourists,
and even strollers.

Anyone "out on the road” with a flat, in
most cases, are back on the road within
an hour and sometimes sooner.

BASIC TUNE-UPS

When you come in for a tune-up, you can
choose to meet with our mechanic
Jimmy, or drop off your bike.

If you choose to meet Jimmy, he will put
your bike in a work stand, inspect your

bike with vou, listen to vour P |
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BON VOYAGE MAGAZINE

Layout, typography, & illustration

/ ART & CULTURE \ ART & CULTURE \

wasatruemaster of plein ~ TOP RIGHT: Pierre-Auguste Renoir, Le Moulin
air painting, de la Galette (1876), oil on canvas
BOTTOM RIGHT: Le Moulin de la Galette in

For admirers of
Vincentvan Gogh

andart history EVER YOURS, VINCENT
buffs alike, Arles has

In1876, Renoir set up his
caseland oil paintsat Le

present-day Montmartre, Paris

PROBLEM: Design two full-page spreads for the Spring
2024 France Edition of Bon Voyage, an American trave

much to offerin Over the course of his tragically short life, Vincent van Gogh wrofe a Moulin de a Galette.a
the way of famous great many letters to his beloved brother Theo and hs sister Willemien. windmillin Montmarre
painting locations. In September of 1888, van Gogh wrote the following excerpt ‘with an outdoor area that
Consequenty there (1ransated from French) in a lettr fo Willemien regarding hisrecently frequently functioned as
are entirewebsites completed painting, the Café Terrace af Night: asocial gathering spot

dedicated to the

placesvan Gogh ~ “I was interrupted precisely by the work that a new

. painting of the outside of a café in the evening has been
i giving me these past few days. On the ferrace, there are
P S lttle igures of people drinking. A huge yellow lantern
thatone can visit lights the terrace, the faade, the pavement, and even
We recommend projects light over the cobblestones of the street, which

for working-class locals.
Drinking, cating dancing.
and conversing were
common past timesat Le
Moulin de la Galette.

visited, and

vangoghroute.com Fakes an o Viclet S Witings The G2l edB 1o houted During his visit, Renoir
g J L4 ON THE GOGH IN FRANCE: PARIS for planning your on a street that leads away under the blue sky studded painted the Bal du
m O G AND PROVENCE trip, which includes with stars are dark blue or violet, with a green tree. Now ‘moulin dela Galette,
Z I U I I maps, photographs, there’s a painting of night without black. With nothing but S i Y 5 : . which subscquently
L] ; o andinformation beautiful blue, violet and green, and in these surroundings received critical acclaim
Whil van Gogh's Pars apartment was nok the direct about each cityand the lighted square is colored pale sulphur, lemon green. | colored patches that are messy but balanced. Flowers were and became one of the
subject of any of his works, the sumounding nefghiborhood place van Gogh lived ly enjoy painting on the spot at night. In the past s brushstrokes, a bit untamed and slapdash, but part of most revered pieces of Modermist Impressionism. Renoir's

provided much inspiration to the PostImpressionist

and worked they usedto/draw,cnd paint the picture from the drawing carefully composed design” oil painting captures the joyous atmosphere and culture of
el L e b e b (e O Le Moulin de la Galette through active brushstrokes and

on the view from his Vincent van Gogh, Café Terrace at Night (1888), oil on canvas, straightaway.” WINDING THROUGH RENOIR’S carcfully rendered refractions of light.
I | l I — apartment, two )
—_— = T e titlex MONTMARTRE
e S e G S ° - ofwhicharetitled 4 erable restaurants, shops, and nightclubs. While the windmill at Le Moulin de la Galette no longer
L] B View of Paris from . P
! Montmartre truly embodies the bohemian spiritof Paris
e Vincent's Roomin

E and isamustsec destination for any art lover,
— —_ 0 the RueLepic

painter. In 1887, he created three separate paintings based

operates,visitors can still meander the area and even eat at
the restaurant inhabiting the space beneath .

The final stop on our tour brings us back to the ively
Parisian district of Montmartre. As an integralfigure of the
GROWING MONET’S Impressionist movement, Pierre-Auguste Renoir (1841919)
WATER LILIES IN GIVERNY LA DESTINATION FINALE

Located inthe 18th
artondissement
(district) of Paris,
Montmartreis a
very walkabl
with much to see
and experience,
including van
Gogh's apartment
and neighborhood
(interior tours are
only offered on
certain days of the
week, 50 be sure to
check the schedlule
if you decide to
pay avisit). the

Sacré-Coeur Basilica,

For the most immersive
expeience, we recommend
making the journey to Monet's
house in Giverny, whichiis 50
miles outside of Paris. Visitors can
explore the enchanting gardens
inaddition to the home's historic
interior

We recommend ending your imme
France with an excursion to the Mu

e trek through
dOrsayin Paris

Famed French artist Claude Monet (1840-
1926) and his family left Paris in 1883 for a
farmhouse in the northen village of Giverny
Their home and grounds became Mone
creative sanctuary and in 1890, he began to
cultivate aJapanese garden complete with
wooden bridges.Hly ponds. and peaceful
trees

an vi by these places
Founded in 1986 inside of a former Gare d'Orsay (raifway
station), the museum houses some of the most celebrated
Impressionist and PostImpressionist paintings i the
world. Visit musec-orsayfien for information about the

s collections, special exhibits, and adh

In 1888, Vincent van Gogh left Paris for Arles, a French city
in the southern region of Provence. It was in Arles that

van Gogh painted some of his most celebrated works,
lke the Café Terrace at Night (1888, The building featured
in his painting stilexists today in the Place du Forum
(Forum Square) of Arles,although the café operating
inside appears to have closed within the past year due to
poor food quality and service, according to Tripadvisor.
Nevertheless, you can explore the historic Place du Forum
and stand where van Gogh stood when he created the
Café Termace at Night

rates.

SOLUTION: First, as art director of the project, | created
the style guide for the whole magazine. Afterward,
wrote a feature article and sourced the imagery for the
SpreOdS. | produced an illusfrqﬁon for fhe infroducﬁon Of ARTAUTURE KSR~ 1| Hery | pprse | 15 g s | Tk 0| O

. . : : Qn Impression Of france: -~ ot oA PUNE ot Moo O | Bed | 40| oo 43
my OrhCle as We” | then d@Slgned fhe |C|YOU1' IN IﬂDGSlgn Places That |]1gpi1‘ed famous

and applied the style guide to all typographic elements. Modernist Painting

By Kellin Bass - -« voonieiiiiiii BYLINE—Futura PT | Heavy Oblique | 15pt | Leading: 18pt | Tracking: O | Pink
----------- DROP CAP—Jeanne Moderno OT | Ultra |Lines: 3 | Kerning: 80 | Green

According to travel expert Rick
Steves, Giverny pulls back the
curtain and reveals a gimpse of
the man behind the Impressionist
legend. He share
Monet's gardens at Give
arelike his paintings — brightly

TOP LEFT: Monet's home in Giverny, France
BOTTOM LEFT: Claude Monet, Water Lilies
(1915), oil on canvas

became his artistic muse. Over the course

of severalyears,the genius Impressionist
repeatedly depicted his beloved garden in
250 ofl murals and paintings that now reside
Café Van Gogh in present-day Arles, France in numerous museums across the planet.

Van Gogh's Paris Apartment
PHOTOGRAPH BY 1O

2 | BON VOYAGE SPRING 2024 | 5 / K 4 | BON VOYAGE SPRING 2024 | 5

TH SOHM

linpression
‘france:

-------- LEAD—Futura PT | Heavy | 14pt | Leading: 17pt | Tracking: O | Green
Travel
through
So FTWARE. time on
L] Though originally from the Netherlands, Vincent van Gogh (1853-1890) lived in France during the later years of his life. From 1886 to 1888,van ... ... .. Body—lvyPresto | Lighi | 1pt I Leading: 14pt | Trucking: 0 | Black your trip
Gogh lived in an apartment in Montmartre, Paris with his brother, Theo van Gogh. The building they inhabited at 54 Rue Lepic, 75018 Paris, * 4o France

France still stands to this day and continues to attract tourists. Interior tours are only offered on certain days of the week, so be sure to check the
schedule if you decide to pay a visit.

L]
. I n D e S I g n Growing Monet’s Water Lilies In Giverny --.....ooooieiiiiiiiiiiiiiiiiiiiiiiin FEATURE ARTICLE SUBHEAD—Futura PT | Heavy | 14pt | Leading: 17pt | Tracking: O | Pink

We would be remiss if we failed to mention Claude Monet’s iconic series of Water Lily paintings and the location that inspired their « « -« -« - - JUMPLINE—Futura PT | Heavy | 1Npt | Leqding; 14pt | Tracking: 0 | Green
creation during the late nineteenth century. Continued on page 50

. P rO C re G te Over the course of his tragically short life, Vincent van Gogh wrote a great many letters to his beloved brother Theo and his sister .. ... .... SIDEBAR TEXT—Futura PT | Demi Ob“que | 10pt | Leoding: 13pt | Trocking: 0 | Pink

Willemien. In September of 1888, van Gogh wrote the following excerpt (translated from French) in a letter to Willemien regarding
his recently completed painting, the Café Terrace at Night:

and follow

footsteps

Monet, and
Pierre-
Auguste

----------- PULL QUOTE—Jeanne Moderno OT | Roman | 16pt | Leading: 19pt | Tracking: O | Green Renoir.

By Kellin Bass

ILLUSTRATION BY KELLIN BASS /
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SWEET WAVES

logo design & branding

PROBLEM: Select a food truck business from a list and
design a logo for the company. | chose “Sweet Waves”
which is a saltwater taffy truck on the coast in

Newport, Oregon.

SOLUTION: There are many saltwater taffy businesses
on the Oregon coast, so | wanted to design a logo that
is modern and nostalgic but also unique. After creating a
moodboard and sketching ideas, | decided to combine a
fish and a taffty wrapper for a fun, minimalist combination
logo with a soft coastal color palette.

SOFTWARE:
o ||lustrator

* Photoshop

weet NSG":
{5{[[9\.@5 nves

i - .g.nl.“?
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ESCAPE FICTION

| design, logo design, branding, & illustration

PROBLEM: Design a new website for Escape Fiction, a s e

local bookstore, with functional prototyping in Figma.
" 4

SOLUTION: First, | conducted competitor research,
sketched thumbnails, and created a wireframe of
the tentative desktop home page. | created custom

Escape with a good book and

illustrations and a new logo for the website as well. | N PIONSRGI e RaveTies J
aimed to create a playful, modern yet nostalgic identity 7 200K X
with an organized Ul design. Fscape Fickion Thumbnails
SOFTWARE: | =
e N
Igma | e HERO ILLUSTRATION
o |llustrator i
NN EY
* Procreate
;7 N lhilis ut quos doluptati dersperenis
S - L i e L, B footex duntiumqui nis dolorum et pre volor
\ . ’ ' J K BUTTON j




Escapg HOME BOOKS POLICIES ABOUT CONTACT Q €sc?P§ HOME BOOKS POLICIES ABOUT CONTACT Q
f;ctwn

Books

Explore our in-store offerings online.

i < For pricing information, visit our policies page.
oz Y
~
B B Sci-Fi B Romance B Historical Fiction
{ B Fantasy B Horror B Westerns
r B Muystery & Thriller B True Crime B Manga
<3} !‘\/
\—'/'\\\_..m" \

Escape with a good book and
browse our February favorites.

TENDER IS
THE FLESH

.

The MIDNIGHT
LIBRARY

- ¥ v w

= JOHN MARRS

=Y
-

Ty

"
ri

=4 ;
= READY PLAYER ~ READYPLAYER  TENDERISTHE  THEMIDNIGHT ~ DUNE THE ONE: A
ﬂ A\ ONE WO FLESH LIBRARY NOVEL

New Releases

Escape with a good book
and browse our
February favorites.

BROWSE

- S8

“
ﬁNNAH NICOLE MAEHRER

FOURTHWING  STARLING HOUSE THORNHEDGE ~ ACROWNOFIVY ASSISTANTTO  THE BOOK OF
AND GLASS THE VILLAIN DOORS
SARAH |. SUSANNA
S j )
\B CLunoe TWISTED

THE : Nl ' CRQWNS '

ASSASSIN'S

New Releases

T e iy b B b P rnd 3 ™
T T T T v

Browse
Our Bestsellers

ENCYCLOPEDIA THE ASSASSIN'S  PIRANESI THE ECHO OF BOY OF CHAQOTIC TWO TWISTED
OF FAERIES BLADE OLD BOOKS MAKING CROWNS

ALIX E. HARROW

4
DU

From sci-fi and fantasy to thrillers and
romance, we've compiled a list of our
customers’ most beloved book titles.

g

 Mystery & Thrillers

LISA" v
JEWELL |

A COURT ~ NONEOF|

| THISIS

OF
WINGS

) ST
ADUST i ; =1 Hllostlflies
i RUINSR: Book shop

SARAH J. MAAS

SHERIDAN §

Georgia Summers VIE WOD GIlIiancMIlstel‘-t.‘d- o
N

THE CITY OF A COURT OF THE LOST TREES OF THE READY PLAYER  THE BOOK OF S T L by T =
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BEAN COLD BREW

Packaging & branding

PROBLEM: Develop a line of beverages that includes

three unique flavors with one as a limited edition. ?.2 =
. 2¥a% S el . Y Y. e =
Design the branding, dieline, and packaging for all e PN W Y @ s
three beverages. se0n Orgeric ol sreu Beal‘ e T
hondcrafted by artisons e 5Q —

in Portlond, Oregon.

Try our other Flavors: OQGQ(HC:

SOLUTION: | decided to create an organic bottled ornin CB;F?ELﬁ
cold brew brand called “Bean.” | assembled a —
moodboard, sketched concepts, and purchased a
physical bottle to base my dieline off of and use as a
prototype. | aimed for a clean, modern look with bold
colors and friendly typography.
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Nutrition Facts Bean Organic Cold Brew Nutrition Facts ?R?%erﬂep?ﬁ Bean Organic Cold Brew Nutrition Facts g;%@,%%%‘gﬁ%
H 1 servin, r container H ervin er container ( 1 servings per container 3
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in Portlond, Oregon. o | === S in Portlond, Oregon. 3 in Portland, Oregon. 3
Total Fat 0g DA ——— 5 Total Fat 0g 1S3 Total Fat 0g | Ve S
Saturated Fat 2g 10% — Saturated Fat 2g o Saturated Fat 2g 10% | ———— O
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O RG Q m | C Cholesl:m(l(:]gmg % 8 Choleslev;l%s;rng § cnolesteFrm%gmg 0% | —— §
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Hdwvice from a Saterpillar

%he Caterpillar and Alice looked at each other for some time in
silence: at last the Caterpillar took the hookah out of its mouth, and
addressed herin a languid, sleepy voice.

“Who are you?” said the Caterpillar.

This was not an encouraging opening for a conversation. Alice replied,
rather shyly, “I—I hardly know, sir, just at present—at least I know who
I was when I got up this morning, but I think I must have been changed
several times since then.”

“What do you mean by that?” said the Caterpillar sternly. “Explain
yourself!”

“I can't explain myself, I'm afraid, sir,” said Alice,“because I'm not myself,
you see.”

“I don' see,” said the Caterpillar.

“I'm afraid I can't put it more clearly” Alice replied very politely, “for I
can't understand it myself to begin with; and being so many different sizes in
a day is very confusing.”

“Itisn't,” said the Caterpillar.

“Well, perhaps you haven't found it so yet,” said Alice; “but when you
have to turn into a chrysalis—you will some day, you know—and then after
that into a butterfly, I should think you'll feel it a little queer, won't you?”
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Avrice IN WONDERLAND

“Not a bit,” said the Caterpillar.

“Well, perhaps your feelings may be different,” said Alice;“all T know is, it
would feel very queer to me.”

“You!” said the Caterpillar contemptuously.“Who are you?”

Which brought them back again to the beginning of the conversation.
Alice felt a little irritated at the Caterpillar’s making such very short remarks,
and she drew herself up and said, very gravely,“I think, you ought to tell me
who you are, first.”

“Why?" said the Caterpillar.

Here was another puzzling question; and as Alice could not think of any
good reason, and as the Caterpillar seemed to be in a very unpleasant state
of mind, she turned away.

“Come back!” the Caterpillar called after her.“I've something important
to say!”

This sounded promising, certainly: Alice turned and came back again.

“Keep your temper,” said the Caterpillar.

“Is that all?” said Alice, swallowing down her anger as well as she could.

“No," said the Caterpillar.

Alice thought she might as well wait, as she had nothing else to do, and
perhaps after all it might tell her something worth hearing. For some min-
utes it puffed away without speaking, but at last it unfolded its arms, took
the hookah out of its mouth again, and said, “So you think you're changed,
do you?”

“I'm afraid I am, sir," said Alice; “I can’t remember things as I used—and
I don't keep the same size for ten minutes together!”

“Can't remember what things?” said the Caterpillar.

“Well, I've tried to say “How doth the little busy bee,” but it all came dif-
ferent!” Alice replied in a very melancholy voice.

“Repeat,“You are old, Father William,” said the Caterpillar.

Alice folded her hands, and began:

“You are old, Father William,” the young man said,
‘And your hair has become very white;
And yet you incessantly stand on your head—
Do you think, at your age, it is right?”
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ALICE IN WONDERLAND

Llayout, typography, & illustration

PROBLEM: Select a book in the public domain, and
redesign the front and back covers in addition to
the interior.

SOLUTION: | chose Lewis Carroll’s Alice in Wonderland

as my book. Then | compiled a moodboard inspired by
Mary Blair’s concept art and other design influences
from the 60s and 70s. | drew the exterior illustrations in
Procreate and produced some typography in lllustrator,
while the interior was done entirely in InDesign.

SOFTWARE:
* [nDesign

o ||lustrator

® Procreate
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“Ugh!”said the Lory, with a shiver.

“I beg your pardon!” said the Mouse, frowning, but very policely: “Did
you speak?”

“Not 11" said the Lory hasily.

“I thought you did;” said the Mouse. “—I proceed. Edwin and Morcar,
the carls of Mercia and Northumbria, declared for him: and even Stigand,
the patriotic archbishop of Canterbury, found it advisable—"

“Found what?" said the Duck.

“Found it the Mouse replied rather crossly: ‘of course you know what
‘it means.”

“Iknow what'it’ means well enough, when I find a thing,” said the Duck:
“ic's generally a frog or a worm. The question is, what did the archbishop
find?”

The Mouse did not notice this question, but hurriedly went on, “—
found it advisable to go with Edgar Acheling to meet William and offer him
the crown. William's conduct at first was moderate. But the insolence of his
Normans— How are you getting on now, my dear?” it continued, turning
to Alice as it spoke.

“As wet as ever,” said Alice in a melancholy tone: “it doesn't seem to dry

meaall”

“In that case’ said the Dodo solemnly, rising to s feet, "I move that the
meeting adjourn, for the immediate adoption of more energetic remedies—"

“Speak English!” said the Eaglet."I don't know the meaning of half those
long words, and, what's more, I don't believe you do either!” And the Eaglet
bent down its head to hide a smile: some of the other birds itered audibly.

“What I was going o say!"said the Dodo in an offended tone, “was, that
the best thing o get us dry would be a Caucus-race”

“What is a Caucus-race?” said Alice; not that she wanted much to know,
but the Dodo had paused as if it thought that somebody ought to speak, and
no one else seemed inclined to say anything.

“Why!
might like to try the thing yourself, some winter day, T will ell you how the

the Dodo, “the best way to explain it s to do it (And, as you

Dodo managed it.)

First it marked out a race-course, in a sort of circle, (‘the exact shape
doesn't matcer it said,) and then all the party were placed along the course,
here and there. There was no “One, two, three, and away,” but they began

Avice IN WONDERLAND

running when they liked, and lefe off when they liked, so that it was not casy
to know when the race was over. However, when they had been running half
an hour or 5o, and were quite dry again, the Dodo suddenly called out “The
race is over!” and they all crowded round it, panting, and asking,“But who
has won?"

‘This question the Dodo could not answer without a greac deal of
thought, and it sat for a long time with one finger pressed upon its forchead

(the position in which you usually see Shakespeare, in the pictures of him),
while the rest waited in silence. At last the Dodo said, “Everybody has won,
and all must have prizes.”

“But who s to give the prizes?” quite a chorus of voices asked.

“Why; she, of course,"said the Dodo, pointing to Alice with one finger;
and the whole party at once crowded round her, calling out in a confused
way,“Prizes! Prizes!”

Alice had no idea what to do, and in despair she put her hand in her pocket,
and pulled out a box of comfits, (luckily the salt water had not got into it), and
handed them round as prizes. There was exactly one a-picce, all round.

“But she must have a prize herself, you know;”said the Mouse.

“Of course, the Dodo replied very gravely. “What else have you gor in
your pocket?” he went on, turning o Alice.

“Only a chimble;"said Alice sadly.

“Hand it over here;"said the Dodo.

Then they all crowded round her once more, while the Dodo solemnly
presented the thimble, saying“We beg your acceptance of this clegant thim-
ble;" and, when it had finished this short speech, they all cheered.

Alice thoughe the whole thing very absurd, bu they all looked so grave
that she did not dare to laugh; and, as she could nor chink of anything to
say, she simply bowed, and took the thimble, looking as solemn as she could.

his caused some noise and confu-
and the

was over

“The next thing was to eat the comfits:

sion, as the large birds complained that they could no taste thei
small ones choked and had to be patted on the back. However,
at last, and they sat down again in a ring, and begged the Mouse to tell them
someching more.

“You promised to tell me your history, you know; said Alice, ‘and why it
is you hate—C and D/’ she added in a whisper, half afraid that it would be
offended again.
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Please bring a dish or drink to share!
Costumes encouraged.
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