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ALBANY CAROUSEL
Logo design & branding

PROBLEM: Design two new logos and a brand guide 
for the Albany Carousel and their sub-brand, Carousel 
Cares, that appeal to both children and adults.

SOLUTION: Research, the creation of a moodboard, 
and sketching were my first steps in the design process. 
After vectorizing my two final logos, I developed a 
brand guide. I aimed to combine flat minimalism with 
mid-century modern nostalgia for the overall 
brand identity.

SOFTWARE:
 • Illustrator
 • InDesign
 • Photoshop 



COLLATERAL

$1 Carousel Tokens and
1/2 Priced Drinks

Every Wednesday
3:00pm-4:00pm

Join us for the happiest
hour of the whole week! $1 Carousel Tokens and

1/2 Priced Drinks

Every Wednesday
3:00pm-4:00pm

Join us for the happiest
hour of the whole week!

GIVING BACK TO OUR COMMUNITY
HAPPY HOUR SOCIAL MEDIA 
POST

HAPPY HOUR INSTAGRAM 
MOCKUP

CAROUSEL CARES 
BOOKLET COVER
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Mockup image generated by Adobe Firefly.



SOLAR CLUB HOTEL
Logo design & branding

PROBLEM: Create a naming convention, logo, and 
brand identity for a boutique hotel that appeals to nature 
lovers and exhibits both modern and vintage aesthetics.

SOLUTION: After curating a moodboard and selecting 
a naming convention, “Solar Club Hotel,” I proceeded 
to sketch logo concepts. I vectorized my best logo and 
applied it to collateral I designed for the hotel. Inspired 
by Palm Springs, Solar Club Hotel is a concept boutique 
hotel in Santa Fe, New Mexico with a cultural twist.

SOFTWARE:
 • Illustrator
 • InDesign
 • Photoshop 

PROJECT 2: BOUTIQUE HOTEL IDENTITY
SANTA FE, NEW MEXICO | NATURE-LOVERS | MODERN RETRO

KELLIN BASS

Solar Club Hotel
Humm Hotel
Sunrise Hotel
Suncatcher Hotel
The Suncatcher
Beam Hotel
The Beam
The Opal Hotel
The Stargazer
The Opal Pueblo
The Cosmic Cactus Hotel
Atomic Cactus Hotel
Sunbeam Hotel
Sherbet Hotel

PROJECT 2: BOUTIQUE HOTEL IDENTITY
SANTA FE, NEW MEXICO | NATURE-LOVERS | MODERN RETRO

KELLIN BASS

PROJECT 2: BOUTIQUE HOTEL IDENTITY
SANTA FE, NEW MEXICO | NATURE-LOVERS | MODERN RETRO

KELLIN BASS







ARMADILL-Os CEREAL
Packaging, branding, & illustration

PROBLEM: Design the dieline and branding for a cereal 
box and construct a physical prototype. The box must 
include the brand story, nutrition facts, and an activity on 
the back.

SOLUTION: I chose “Armadill-Os” for the name of my 
cereal and aimed to depict a vintage western theme, 
with Arnie the Armadillo as the mascot. All of the 
illustrations were done by me in Procreate and the cereal 
bowl was rendered using Adobe Firefly AI. 

SOFTWARE:
 • Illustrator
 • Procreate
 • Adobe Firefly 

Project #1A: Cereal Box Dieline
Kellin Bass

Trim

Fold

Bleed

Glue

PROJECT #1B: Branding in-progress 
Kellin Bass

™

™

™

NET WT 1 LB (16 0Z) (453g)

Rootin’ Tootin’
Activity on the Back!

Ingredients: Love, Joy,
Whimsy, Vintage Vibes,
Whole Wheat Flour, Honey,
Cane Sugar, Organic Stuff,
Sea Salt, Whatever 
Marshmallows are Made
of, Natural Food Coloring,
Vanilla Extract, Milk
Powder, Vitamins.

Arnie’s Armadill-Os
hail from the
magical deserts 
of Sedona,
Arizona. Made
in small batches
with natural,
locally-sourced 
ingredients,
we take pride
in offering
our fellow
cowpokes a
darn tasty 
cereal that’s
organic, too! 

Project #1A: Moodboard
Kellin Bass



™

™

™

NET WT 1 LB (16 0Z) (453g)

Rootin’ Tootin’
Activity on the Back!

Ingredients: Love, Joy,
Whimsy, Vintage Vibes,
Whole Wheat Flour, Honey,
Cane Sugar, Organic Stuff,
Sea Salt, Whatever 
Marshmallows are Made
of, Natural Food Coloring,
Vanilla Extract, Milk
Powder, Vitamins.

Arnie’s Armadill-Os
hail from the
magical deserts 
of Sedona,
Arizona. Made
in small batches
with natural,
locally-sourced 
ingredients,
we take pride
in offering
our fellow
cowpokes a
darn tasty 
cereal that’s
organic, too! 





OREGON BIKE SHOP
UI design & branding

PROBLEM: Design a new website (both desktop 
& mobile versions) for the Oregon Bike Shop with 
functional prototyping in Figma. 

SOLUTION: After conducting competitor research, 
outlining the information architecture, and sketching 
thumbnails, I created a wireframe of the tentative desktop 
home page. I also redesigned and simplified the shop’s 
logo and created a cohesive brand identity through 
UI design.

SOFTWARE:
 • Figma
 • Illustrator
 • Photoshop 







BON VOYAGE MAGAZINE
Layout, typography, & illustration

PROBLEM: Design two full-page spreads for the Spring 
2024 France Edition of Bon Voyage, an American travel 
magazine. Create and source all of the content within 
the spreads. 

SOLUTION: First, as art director of the project, I created 
the style guide for the whole magazine. Afterward, I 
wrote a feature article and sourced the imagery for the 
spreads. I produced an illustration for the introduction of 
my article as well. I then designed the layout in InDesign 
and applied the style guide to all typographic elements.

SOFTWARE:
 • InDesign
 • Procreate 

4   |   BON VOYAGE    SPRING 2024   |   5

ART & CULTURE

“Claude Monet’s gardens at 
Giverny are like his paintings 
— brightly colored patches 
that are messy but balanced. 
Flowers were his brushstrokes, 
a bit untamed and slapdash, 
but part of a carefully 
composed design.”

For the most immersive 
experience, we recommend 
making the journey to Monet’s 
house in Giverny, which is 50 
miles outside of Paris. Visitors can 
explore the enchanting gardens 
in addition to the home’s historic 
interior.

According to travel expert Rick 
Steves, Giverny pulls back the 
curtain and reveals a glimpse of 
the man behind the Impressionist 
legend. He shares, “Claude 
Monet’s gardens at Giverny 
are like his paintings — brightly 

colored patches that are messy but balanced. Flowers were 
his brushstrokes, a bit untamed and slapdash, but part of a 
carefully composed design.”

WINDING THROUGH RENOIR’S 
MONTMARTRE

The final stop on our tour brings us back to the lively 
Parisian district of Montmartre. As an integral figure of the 
Impressionist movement, Pierre-Auguste Renoir (1841-1919) 

TOP RIGHT: Pierre-Auguste Renoir, Le Moulin 
de la Galette (1876), oil on canvas
BOTTOM RIGHT: Le Moulin de la Galette in 
present-day Montmartre, Paris 

PHOTOGRAPH BY SON OF GROUCHO

PHOTOGRAPH BY MEET THE LOCALS

was a true master of plein 
air painting.

In 1876, Renoir set up his 
easel and oil paints at Le 
Moulin de la Galette, a 
windmill in Montmartre 
with an outdoor area that 
frequently functioned as 
a social gathering spot 
for working-class locals. 
Drinking, eating, dancing, 
and conversing were 
common past times at Le 
Moulin de la Galette.

During his visit, Renoir 
painted the Bal du 
moulin de la Galette, 
which subsequently 
received critical acclaim 

and became one of the 
most revered pieces of Modernist Impressionism. Renoir’s 
oil painting captures the joyous atmosphere and culture of 
Le Moulin de la Galette through active brushstrokes and 
carefully rendered refractions of light.

While the windmill at Le Moulin de la Galette no longer 
operates, visitors can still meander the area and even eat at 
the restaurant inhabiting the space beneath it.

LA DESTINATION FINALE

We recommend ending your immersive trek through 
France with an excursion to the Musée d’Orsay in Paris 
where you can view the paintings inspired by these places. 
Founded in 1986 inside of a former Gare d’Orsay (railway 
station), the museum houses some of the most celebrated 
Impressionist and Post-Impressionist paintings in the 
world. Visit musee-orsay.fr/en for information about the 
museum’s collections, special exhibits, and admission 
rates.❦

TOP LEFT: Monet’s home in Giverny, France
BOTTOM LEFT: Claude Monet, Water Lilies 
(1915), oil on canvas

2   |   BON VOYAGE    SPRING 2024   |   3

ART & CULTURE

rom the urban streets of 
Montmartre in Paris to 
the breezy French Riviera, 
you can still visit several 
physical locations painted 
by historical masters. We 
have compiled a selection 
of the best real-life sights 

to see, so put on your walking 
shoes, grab a snack (we suggest a 
French pastry, yum), and step into 
some of the world’s most famous 
paintings. Allons-y!

ON THE GOGH IN FRANCE: PARIS 
AND PROVENCE

While van Gogh’s Paris apartment was not the direct 
subject of any of his works, the surrounding neighborhood 
provided much inspiration to the Post-Impressionist 
painter. In 1887, he created three separate paintings based 

on the view from his 
apartment, two 
of which are titled 
View of Paris from 
Vincent’s Room in 
the Rue Lepic.

Located in the 18th 
arrondissement 
(district) of Paris, 
Montmartre is a 
very walkable area 
with much to see 
and experience, 
including van 
Gogh’s apartment 
and neighborhood 
(interior tours are 
only offered on 
certain days of the 
week, so be sure to 
check the schedule 
if you decide to 
pay a visit), the 

Sacré-Cœur Basilica, 

F

and innumerable restaurants, shops, and nightclubs. 
Montmartre truly embodies the bohemian spirit of Paris 
and is a must-see destination for any art lover.

“It was in Arles that van Gogh 
painted some of his most 
celebrated works, like the Café 
Terrace at Night (1888).”
 
In 1888, Vincent van Gogh left Paris for Arles, a French city 
in the southern region of Provence. It was in Arles that 
van Gogh painted some of his most celebrated works, 
like the Café Terrace at Night (1888). The building featured 
in his painting still exists today in the Place du Forum 
(Forum Square) of Arles, although the café operating 
inside appears to have closed within the past year due to 
poor food quality and service, according to Tripadvisor. 
Nevertheless, you can explore the historic Place du Forum 
and stand where van Gogh stood when he created the 
Café Terrace at Night.

For admirers of 
Vincent van Gogh 
and art history 
buffs alike, Arles has 
much to offer in 
the way of famous 
painting locations. 
Consequently, there 
are entire websites 
dedicated to the 
places van Gogh 
lived, visited, and 
painted in Arles 
that one can visit. 
We recommend 
vangoghroute.com 
for planning your 
trip, which includes 
maps, photographs, 
and information 
about each city and 
place van Gogh lived 
and worked.

GROWING MONET’S 
WATER LILIES IN GIVERNY

Famed French artist Claude Monet (1840-
1926) and his family left Paris in 1883 for a 
farmhouse in the northern village of Giverny. 
Their home and grounds became Monet’s 
creative sanctuary and in 1890, he began to 
cultivate a Japanese garden complete with 
wooden bridges, lily ponds, and peaceful 
trees. 

Soon thereafter, Monet’s serene lily ponds 
became his artistic muse. Over the course 
of several years, the genius Impressionist 
repeatedly depicted his beloved garden in   
250 oil murals and paintings that now reside 
in numerous museums across the planet. Café Van Gogh in present-day Arles, France

Vincent van Gogh, Café Terrace at Night (1888), oil on canvas

PHOTOGRAPH BY LADDERADDER

Van Gogh’s Paris Apartment
PHOTOGRAPH BY JOSEPTH SOHM

EVER YOURS, VINCENT

Over the course of his tragically short life, Vincent van Gogh wrote a 
great many letters to his beloved brother Theo and his sister Willemien. 
In September of 1888, van Gogh wrote the following excerpt 
(translated from French) in a letter to Willemien regarding his recently 
completed painting, the Café Terrace at Night:

 
“I was interrupted precisely by the work that a new 
painting of the outside of a café in the evening has been 
giving me these past few days. On the terrace, there are 
little figures of people drinking. A huge yellow lantern 
lights the terrace, the façade, the pavement, and even 
projects light over the cobblestones of the street, which 
takes on a violet-pink tinge. The gables of the houses 
on a street that leads away under the blue sky studded 
with stars are dark blue or violet, with a green tree. Now 
there’s a painting of night without black. With nothing but 
beautiful blue, violet and green, and in these surroundings 
the lighted square is colored pale sulphur, lemon green. I 
enormously enjoy painting on the spot at night. In the past 
they used to draw and paint the picture from the drawing 
in the daytime. But I find that it suits me to paint the thing 
straightaway.”

ART & CULTURE

An Impression Of France: 
Places That Inspired Famous 
Modernist Paintings
By Kellin Bass

F rom the urban streets of Montmartre in Paris to the breezy French Riviera, you 
can still visit several physical locations painted by Modernist masters. We have 
compiled a selection of the best real-life sights to see, so put on your walking 

shoes, grab a snack (we suggest a French pastry, yum), and step into some of the world’s 
most famous paintings. Allons-y!

Though originally from the Netherlands, Vincent van Gogh (1853-1890) lived in France during the later years of his life. From 1886 to 1888, van 
Gogh lived in an apartment in Montmartre, Paris with his brother, Theo van Gogh. The building they inhabited at 54 Rue Lepic, 75018 Paris, 
France still stands to this day and continues to attract tourists. Interior tours are only offered on certain days of the week, so be sure to check the 
schedule if you decide to pay a visit.

Growing Monet’s Water Lilies In Giverny

We would be remiss if we failed to mention Claude Monet’s iconic series of Water Lily paintings and the location that inspired their 
creation during the late nineteenth century. Continued on page 50

Over the course of his tragically short life, Vincent van Gogh wrote a great many letters to his beloved brother Theo and his sister 
Willemien. In September of 1888, van Gogh wrote the following excerpt (translated from French) in a letter to Willemien regarding 
his recently completed painting, the Café Terrace at Night:

“It was in Arles that van Gogh painted some of his most celebrated works, 
like the Café Terrace at Night (1888).”
Top right: Monet’s farmhouse in Giverny, France

PHOTOGRAPH BY ANSEL ADAMS

Top 10 Hotels in Paris
We’ve compiled the top 10 hotels in Paris based on affordability, location, 
amenities, and overall experience.
BON VOYAGE  |  25

Interior tours are only offered on certain days of the week, so be sure to check the schedule if you decide to pay a visit. ❦

For admirers of Vincent van Gogh and art history buffs alike, Arles has much to offer in the way of famous painting locations. »
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Travel 
through 
time on 
your trip 
to France 
and follow 
in the 
footsteps 
of Vincent 
van Gogh, 
Claude 
Monet, and 
Pierre-
Auguste 
Renoir.







SWEET WAVES
Logo design & branding

PROBLEM: Select a food truck business from a list and 
design a logo for the company. I chose “Sweet Waves” 
which is a saltwater taffy truck on the coast in 
Newport, Oregon.

SOLUTION: There are many saltwater taffy businesses 
on the Oregon coast, so I wanted to design a logo that 
is modern and nostalgic but also unique. After creating a 
moodboard and sketching ideas, I decided to combine a 
fish and a taffy wrapper for a fun, minimalist combination 
logo with a soft coastal color palette.

SOFTWARE:
 • Illustrator
 • Photoshop 

F R E S H  S A LT W AT E R  TA F F Y
SKETCH & SAMPLE #4: Food Truck Logo & Branding
KELLIN BASS

For this Sketch & Sample, I chose Sweet Waves as
my food truck business. I wanted the logo to embrace
the nautical theme in a fun, playful way that still looks
stylish and high-end, since Sweet Waves’ vegan taffy
is considered gourmet. The color palette of soft aqua
and pastel peach communicates coastal aesthetics
and conjures the nostalgia of old candy shops. 

SKETCH & SAMPLE #4: Food Truck Logo & Branding
KELLIN BASS

For this Sketch & Sample, I chose Sweet Waves as
my food truck business. I wanted the logo to embrace
the nautical theme in a fun, playful way that still looks
stylish and high-end, since Sweet Waves’ vegan taffy
is considered gourmet. The color palette of soft aqua
and pastel peach communicates coastal aesthetics
and conjures the nostalgia of old candy shops. 







ESCAPE FICTION
UI design, logo design, branding, & illustration

PROBLEM: Design a new website for Escape Fiction, a 
local bookstore, with functional prototyping in Figma. 

SOLUTION: First, I conducted competitor research, 
sketched thumbnails, and created a wireframe of 
the tentative desktop home page. I created custom 
illustrations and a new logo for the website as well. I 
aimed to create a playful, modern yet nostalgic identity 
with an organized UI design.

SOFTWARE:
 • Figma
 • Illustrator
 • Procreate 
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BEAN COLD BREW
Packaging & branding

PROBLEM: Develop a line of beverages that includes 
three unique flavors with one as a limited edition. 
Design the branding, dieline, and packaging for all 
three beverages.

SOLUTION: I decided to create an organic bottled 
cold brew brand called “Bean.” I assembled a 
moodboard, sketched concepts, and purchased a 
physical bottle to base my dieline off of and use as a 
prototype. I aimed for a clean, modern look with bold 
colors and friendly typography. 

SOFTWARE:
 • Illustrator
 • Photoshop 

Cut

Bleed

sweet cream

15.2 fl oz
(450 mL)

50
calories

per bottle

Nutrition Facts
1 servings per container
Serving size 1 Bottle (450ml)
Amount Per Serving

Calories 50
% Daily Value*

Total Fat 0g 0%
Saturated Fat 2g 10%
Trans Fat 0g

Cholesterol 0mg 0%
Sodium 0mg 0%
Total Carbohydrate 3g 1%

Dietary Fiber 0g 0%
Total Sugars 5g

Includes 5g Added Sugars 10%
Protein 5g 10%
Not a significant source of vitamin D, calcium, iron, and
potassium

*The % Daily Value (DV) tells you how much a nutrient in a
serving of food contributes to a daily diet. 2,000 calories a
day is used for general nutrition advice.

Ingredients:
ORGANIC COLD
BREW, CANE
SUGAR, CREAM

MADE IN OREGON
Distributed by Bean, INC.
Portland, OR 97035

Bean Organic Cold Brew 
is bold, smooth, and 
handcrafted by artisans 
in Portland, Oregon.

Try our other flavors:
Sea Salt Caramel
Lavender Vanilla
Brown Sugar Oat

CAFÉ QUALITY, ON THE GO.



lavender vanilla

15.2 fl oz
(450 mL)

50
calories

per bottle

Nutrition Facts
1 servings per container
Serving size 1 Bottle (450ml)
Amount Per Serving

Calories 50
% Daily Value*

Total Fat 0g 0%
Saturated Fat 2g 10%
Trans Fat 0g

Cholesterol 0mg 0%
Sodium 0mg 0%
Total Carbohydrate 3g 1%

Dietary Fiber 0g 0%
Total Sugars 5g

Includes 5g Added Sugars 10%
Protein 5g 10%
Not a significant source of vitamin D, calcium, iron, and
potassium

*The % Daily Value (DV) tells you how much a nutrient in a
serving of food contributes to a daily diet. 2,000 calories a
day is used for general nutrition advice.

Ingredients:
ORGANIC COLD
BREW, VANILLA,
LAVENDER

MADE IN OREGON
Distributed by Bean, INC.
Portland, OR 97035

Bean Organic Cold Brew 
is bold, smooth, and 
handcrafted by artisans 
in Portland, Oregon.

Try our other flavors:
Sweet Cream
Sea Salt Caramel
Brown Sugar Oat

CAFÉ QUALITY, ON THE GO.

LI
M

ITED EDITION

sea salt caramel

15.2 fl oz
(450 mL)

50
calories

per bottle

Nutrition Facts
1 servings per container
Serving size 1 Bottle (450ml)
Amount Per Serving

Calories 50
% Daily Value*

Total Fat 0g 0%
Saturated Fat 2g 10%
Trans Fat 0g

Cholesterol 0mg 0%
Sodium 0mg 0%
Total Carbohydrate 3g 1%

Dietary Fiber 0g 0%
Total Sugars 5g

Includes 5g Added Sugars 10%
Protein 5g 10%
Not a significant source of vitamin D, calcium, iron, and
potassium

*The % Daily Value (DV) tells you how much a nutrient in a
serving of food contributes to a daily diet. 2,000 calories a
day is used for general nutrition advice.

Ingredients:
ORGANIC COLD
BREW, CARAMEL,
SEA SALT

MADE IN OREGON
Distributed by Bean, INC.
Portland, OR 97035

Bean Organic Cold Brew 
is bold, smooth, and 
handcrafted by artisans 
in Portland, Oregon.

Try our other flavors:
Sweet Cream
Lavender Vanilla
Brown Sugar Oat

CAFÉ QUALITY, ON THE GO. sweet cream

15.2 fl oz
(450 mL)

50
calories

per bottle

Nutrition Facts
1 servings per container
Serving size 1 Bottle (450ml)
Amount Per Serving

Calories 50
% Daily Value*

Total Fat 0g 0%
Saturated Fat 2g 10%
Trans Fat 0g

Cholesterol 0mg 0%
Sodium 0mg 0%
Total Carbohydrate 3g 1%

Dietary Fiber 0g 0%
Total Sugars 5g

Includes 5g Added Sugars 10%
Protein 5g 10%
Not a significant source of vitamin D, calcium, iron, and
potassium

*The % Daily Value (DV) tells you how much a nutrient in a
serving of food contributes to a daily diet. 2,000 calories a
day is used for general nutrition advice.

Ingredients:
ORGANIC COLD
BREW, CANE
SUGAR, CREAM

MADE IN OREGON
Distributed by Bean, INC.
Portland, OR 97035

Bean Organic Cold Brew 
is bold, smooth, and 
handcrafted by artisans 
in Portland, Oregon.

Try our other flavors:
Sea Salt Caramel
Lavender Vanilla
Brown Sugar Oat

CAFÉ QUALITY, ON THE GO.





ALICE IN WONDERLAND
Layout, typography, & illustration

PROBLEM: Select a book in the public domain, and 
redesign the front and back covers in addition to 
the interior. 

SOLUTION: I chose Lewis Carroll’s Alice in Wonderland 
as my book. Then I compiled a moodboard inspired by 
Mary Blair’s concept art and other design influences 
from the 60s and 70s. I drew the exterior illustrations in 
Procreate and produced some typography in Illustrator, 
while the interior was done entirely in InDesign.

SOFTWARE:
 • InDesign
 • Illustrator
 • Procreate Fantasy

A novel by 
Lewis Carroll

A
lice in W

onderland
Lew

is Carroll

Penguin Books
penguin.com

“Charming, mesmerizing, and 
imaginative.” HAZEL COOPER

I n his instant classic Alice in Wonderland, 
author Lewis Carroll conjures a 

whimsical world full of curious creatures 
and characters. Alice, the story’s young English 

heroine, falls down a rabbit hole and finds herself 
in a bizarre place—Wonderland—surrounded by 

impossible things. From an outlandish tea party to a 
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“Ugh!” said the Lory, with a shiver.
“I beg your pardon!” said the Mouse, frowning, but very politely: “Did 

you speak?”
“Not I!” said the Lory hastily.
“I thought you did,” said the Mouse. “—I proceed. ‘Edwin and Morcar, 

the earls of Mercia and Northumbria, declared for him: and even Stigand, 
the patriotic archbishop of Canterbury, found it advisable—’”

“Found what?” said the Duck.
“Found it,” the Mouse replied rather crossly: “of course you know what 

‘it’ means.”
“I know what ‘it’ means well enough, when I find a thing,” said the Duck: 

“it’s generally a frog or a worm. The question is, what did the archbishop 
find?”

The Mouse did not notice this question, but hurriedly went on, “‘—
found it advisable to go with Edgar Atheling to meet William and offer him 
the crown. William’s conduct at first was moderate. But the insolence of his 
Normans—’ How are you getting on now, my dear?” it continued, turning 
to Alice as it spoke.

“As wet as ever,” said Alice in a melancholy tone: “it doesn’t seem to dry 
me at all.”

“In that case,” said the Dodo solemnly, rising to its feet, “I move that the 
meeting adjourn, for the immediate adoption of more energetic remedies—”

“Speak English!” said the Eaglet. “I don’t know the meaning of half those 
long words, and, what’s more, I don’t believe you do either!” And the Eaglet 
bent down its head to hide a smile: some of the other birds tittered audibly.

“What I was going to say,” said the Dodo in an offended tone, “was, that 
the best thing to get us dry would be a Caucus-race.”

“What is a Caucus-race?” said Alice; not that she wanted much to know, 
but the Dodo had paused as if it thought that somebody ought to speak, and 
no one else seemed inclined to say anything.

“Why,” said the Dodo, “the best way to explain it is to do it.” (And, as you 
might like to try the thing yourself, some winter day, I will tell you how the 
Dodo managed it.)

First it marked out a race-course, in a sort of circle, (“the exact shape 
doesn’t matter,” it said,) and then all the party were placed along the course, 
here and there. There was no “One, two, three, and away,” but they began 

running when they liked, and left off when they liked, so that it was not easy 
to know when the race was over. However, when they had been running half 
an hour or so, and were quite dry again, the Dodo suddenly called out “The 
race is over!” and they all crowded round it, panting, and asking, “But who 
has won?”

This question the Dodo could not answer without a great deal of 
thought, and it sat for a long time with one finger pressed upon its forehead 
(the position in which you usually see Shakespeare, in the pictures of him), 
while the rest waited in silence. At last the Dodo said, “Everybody has won, 
and all must have prizes.”

“But who is to give the prizes?” quite a chorus of voices asked.
“Why, she, of course,” said the Dodo, pointing to Alice with one finger; 

and the whole party at once crowded round her, calling out in a confused 
way, “Prizes! Prizes!”

Alice had no idea what to do, and in despair she put her hand in her pocket, 
and pulled out a box of comfits, (luckily the salt water had not got into it), and 
handed them round as prizes. There was exactly one a-piece, all round.

“But she must have a prize herself, you know,” said the Mouse.
“Of course,” the Dodo replied very gravely. “What else have you got in 

your pocket?” he went on, turning to Alice.
“Only a thimble,” said Alice sadly.
“Hand it over here,” said the Dodo.
Then they all crowded round her once more, while the Dodo solemnly 

presented the thimble, saying “We beg your acceptance of this elegant thim-
ble;” and, when it had finished this short speech, they all cheered.

Alice thought the whole thing very absurd, but they all looked so grave 
that she did not dare to laugh; and, as she could not think of anything to 
say, she simply bowed, and took the thimble, looking as solemn as she could.

The next thing was to eat the comfits: this caused some noise and confu-
sion, as the large birds complained that they could not taste theirs, and the 
small ones choked and had to be patted on the back. However, it was over 
at last, and they sat down again in a ring, and begged the Mouse to tell them 
something more.

“You promised to tell me your history, you know,” said Alice, “and why it 
is you hate—C and D,” she added in a whisper, half afraid that it would be 
offended again.
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