




Albany Carousel
Logo Design and Branding

Albany
Carousel

Task:
Revamp the logo and branding for Albany Carousel. The objective is to infuse the 
brand with a modern, dynamic, and inviting essence.

Solution:
In the quest to contemporize the carousel’s identity, I delved into diverse design 
avenues. Ultimately, I settled on a geometrically crafted giraffe emblem, drawing 
inspiration from Hope, a beloved carousel creature at Albany Carousel. Geometric 
forms possess a universal appeal, transcending age barriers. Through the 
incorporation of shapes into the logo, it becomes a conduit for connection and 
delight, resonating with parents, grandparents, staff, and children alike.







National Park Wayfinding
Icon Design
Task:
Develop a cohesive set of wayfinding icons to denote various locations, services, or 
activities typically encountered in a national park.

Solution:
In tackling this endeavor, my aim was to push the boundaries of conventional park 
wayfinding icons while maintaining a delicate balance between innovation and 
familiarity. I sought to avoid causing confusion by veering too far from established 
norms. Hence, I opted to retain the iconic park green color scheme and circular 
bounding box but infused my own creativity by incorporating elements that break 
the traditional confines of the box. This approach honors the essence of established 
symbols while introducing a fresh perspective.







Higher Calling Camp T-Shirt
T-shirt Design

2024

Task:
Create a t-shirt capturing the essence of the 2024 camp theme, “Very Good (Tov Meod)”. The 
design should be limited to 1-2 colors and featured solely on the front.

Solution:
Crafting a design to encapsulate such a profound theme presented its challenges. Considering 
the intricate nature of the theme, I sought inspiration from symbols of vitality, with trees resonating 
deeply. The tree, emblematic of life’s complexities and our journey of growth and transformation, 
serves as the focal point. Its roots symbolize our intrinsic connection with the divine, anchoring us 
in the image of God. This design harmoniously intertwines the essence of “very good” and “tov 
meod” into a visually compelling narrative.







The Unknown Sea
Book Cover Design
Task:
Create a book cover for a textbook/novel slated for publication by 
Chemeketa Press. Stray away from typical textbook aesthetics, human or 
religious imagery, as well as any morose or gloomy visuals.

Solution:
Navigating the intricacies of this project presented its unique set of hurdles. 
Opting for a boat illustration, previously crafted, served as a poignant 
centerpiece symbolizing the theme of grief. With an audience encompassing 
diverse backgrounds, my aim was to ensure the design resonated universally, 
forging connections with all readers rather than just a select few.

The Unknown Sea

Patricia L. Antoine

Navigating Death, Dying, and Bereavement

The Unknown Sea: Navigating 
Death, Dying, and Bereavement 
provides a compact and 
comprehensive text for studying 
social attitudes, cultural 
perspectives, and social-
institutional factors associated 
with death and dying. It explores 
aspects of end-of-life issues, 
bereavement, and the afterlife 
from a teaching perspective, 
engaging gerontology students 
at any level of study.
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Chemeketa Welding Technologies
Logo Design
Task:
Develop a logo for Chemeketa’s Welding program, reflecting its comprehensive offerings and the 
individuals it serves. Convey a sense of gravitas and esteem that mirrors Chemeketa’s pride in its 
welding program.

Solution:
My aim was to encapsulate the refinement and proficiency synonymous with the Chemeketa 
Welding program. Utilizing the welding gun as a focal point, I aimed to evoke visual intrigue, 
complemented by spark motifs to provide contextual depth. The logo is intended to instill 
excitement in current and prospective students, beckoning them to delve into the program’s 
offerings with anticipation and enthusiasm.







Silver Creek Soap Co.
Web Design
Task:
Craft a fresh website for Silver Creek Soap Company, capturing the essence and identity that the 
brand exudes daily.

Solution:
I delved into the provided interview with the owner, extrapolating and elaborating on their 
responses to curate a digital platform reflective of their brand identity.







Poster Design
Chemeketa Writes Student Art Show





Lemondor
Package Design
Task:
Create packaging labels for a series of beverages, consisting of three variants, one being a limited 
edition. Each label should possess unique branding while harmonizing with the overarching brand 
identity. 

Solution:
I fused my beloved summer beverage with my favorite canine companion, birthing “Lemondor”. 
Each dog embodies the flavor or fruit infused in the lemonade, adding a playful twist to the 
product. This innovative approach captivates customers’ attention, seamlessly blending in 
with competitors through strategic color and typeface selection. Lemondor stands out with its 
captivating imagery, drawing in sales, while its delectable taste ensures repeat customers, fostering 
brand loyalty.







Morning Dew
Package Design
Task:
Create the label and packaging for a product of your choice, utilizing the provided “Lynx” die for 
the box packaging. Let the chosen product inspire the branding for both the item label and the box 
itself. Ensure the product label is custom-designed to align with your brand’s identity and stand out 
on the packaging.

Solution:
Upon discovering a bottle reminiscent of honey, I embarked on crafting a luxurious honey brand, 
christened “Morning Dew”. It encapsulates the serene essence evoked by honey in morning 
rituals, whether in tea or spread on toast. Drawing inspiration from tranquil imagery, I fashioned a 
pattern reminiscent of dripping honey as the brand’s foundation. Adding intrigue, I incorporated 
the iconic honeycomb shape as a cut-out, offering customers a glimpse of the honey cascading 
onto another honeycomb, enhancing the sensory experience.

1479 Mattson Street
Mcminnville, OR, 97128

503-435-6748
Lic No. 12345678901234

NET WT: 3.38 oz/ 95.82 g

Made in Oregon

No Preservatives
No Added Flavors
No Added Sugars
No Added Colors

www.MorningDew.com

100% Pure Honey

100% Pure Honey

In the calm 
morning meadows, 

where flowers 
sparkle with dew, 

you'll find the soul 
of Morning Dew. 

Every drop is made 
with love, 

capturing the 
essence of nature 
and the hard work 
of bees. From hive 
to jar, it's a taste of 

pure sweetness 
straight from the 

wild, inviting you to 
enjoy the 

freshness of a new 
day.






